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ABSTRACT 

Entrepreneurship is neither science nor art. It is indeed a practice. Despite the increase in 

Malaysia's economy, people still have a low perception towards entrepreneurship. Due to the 

current pandemic issue, graduated students face problems of becoming unemployed after 

graduating. The rate of unemployment keeps rising day by day. Entrepreneurship might be one 

of the solutions to cater for this issue. Hence, this study is conducted to know the factors 

influencing students' perception towards entrepreneurship in higher education institutions. A 

cross-sectional study was done in UiTM Kota Bharu with a sample of 300 students selected by 

using stratified random sampling. The data was collected using a questionnaire form. 

Independent sample t-test and multiple linear regression were used for the data analysis. The 

independent t-test shows a difference in the mean of students' perception towards 

entrepreneurship between two faculties, and there is no significant difference in the mean of 

students' perception towards entrepreneurship among gender. Furthermore, the result of 

multiple linear regression shows four factors are significantly influencing the students' 

perception towards entrepreneurship. These factors are faculty, university's role, family 

background and entrepreneurial traits. However, the government's role and gender factors 

were insignificant in predicting students' perception towards entrepreneurship. The 

entrepreneurial trait factor was found to be the most important variable in predicting students' 

perception towards entrepreneurship.  
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ABSTRAK 

Keusahawanan bukanlah sains atau seni. Ianya merupakan suatu yang praktikal. Walaupun 

terdapat peningkatan dalam ekonomi Malaysia, masyarakat masih mempunyai persepsi yang 

rendah terhadap keusahawanan. Oleh kerana masalah pandemik, pelajar-pelajar berijazah 

berhadapan dengan masalah sebagai penganggur setelah tamat pengajian. Kadar pengangguran 

terus meningkat dari hari ke hari. Keusahawanan mungkin menjadi satu daripada jalan 

penyelesaian untuk mengatasi masalah ini. Oleh itu, kajian ini dijalankan untuk mengetahui 

faktor-faktor yang mempengaruhi tanggapan pelajar terhadap keusahawanan di institusi 

pengajian tinggi. Satu kajian keratan rentas telah dilakukan di UiTM Kota Bharu dengan suatu 

sampel 300 orang pelajar dipilih menggunakan pensamplen rawak berstratum. Data telah 

dikumpulkan menggunakan borang soal selidik. Ujian-t sampel tidak bersandar dan regresi 

linear berganda digunakan dalam kajian ini. Ujian-t sampel tidak bersandar menunjukkan 

bahawa terdapat perbezaan dalam min persepsi pelajar terhadap keusahawanan antara dua 

fakulti dan tiada perbezaan bererti bagi min persepsi pelajar terhadap keusahawanan antara 

jantina. Tambahan pula, keputusan bagi regresi linear berganda menunjukkan empat faktor 

telah mempengaruhi secara signifikan persepsi pelajar terhadap keusahawanan. Faktor-faktor 

tersebut ialah fakulti, peranan universiti, latar belakang keluarga dan sifat keusahawanan. 

Walau bagaimanapun, faktor peranan kerajaan dan jantina didapati tidak signifikan untuk 
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meramalkan persepsi pelajar terhadap keusahawanan. Faktor sifat keusahawanan didapati 

merupakan pemboleh ubah terpenting dalam meramalkan persepsi pelajar terhadap 

keusahawanan. 

Kata kunci: keusahawanan; persepsi; pelajar; pengangguran 

 

References  

Ahmed I., Nawaz M.M., Ahmad Z., Shaukat M.Z., Usman A., Rehman W. & Ahmed N. 2010. Determinants of 

students' entrepreneurial career intentions: Evidence from business graduates. European Journal of Social 

Sciences 15(2): 14–22. 

Akinbode M.O., Olokundun M.A., Grace A.C. & Moses C.L. 2018. The role of prior family business background 

on entrepreneurial intentions. Covenant Journal of Entrepreneurship 2(1): 1-14. 

Autio E., Keeley R.H., Klofsten M., Parker G.G.C. & Hay M. 2001. Entrepreneurial intent among students in 

Scandinavia and in the USA. Enterprise and Innovation Management Studies 2(2): 145–160. 

Awang Z. 2015. Introduction to SEM in AMOS. SEM Made Simple: A gentle approach to learning structural 

equation model: pp. 17–43. Kuala Lumpur: MPWS Rich Publication. 

Awit J.S. 2016. The perception of Polytechnic University of The Philippines Manila undergraduate students SY 

2014-2015 towards youth entrepreneurship. https://www.academia.edu/17982531/The_Perception_of_ 

Polytechnic_University_of_the_Philippines_Manila_Undergraduate_Students_SY_2015_2016_towards_Youth

_Entrepreneurship (30 June 2020). 
Gilad-Bachrach R., Navot A. & Tishby N. 2004. Margin based feature selection-theory and algorithms. 

Proceedings of the 21 st International Conference on Machine Learning, pp. 43. 

Jabeen S., Amran M.R., Saifur R.K. & Malekifar S. 2013. Factors affecting entrepreneurial intention among 

graduate students of University Teknologi Malaysia. International Journal of Business and Local Science 4(2): 

182-188. 

Jeger M., Susanj Z. & Mijoc J. 2014. Entrepreneurial intention modeling using hierarchical multiple regression. 
Croatian Operational Research Review 5(2): 361-373. 

Josh W.J.H. & Zellweger T. 2018. The Influence of Family Business Background on Next-Generation 

Entrepreneurship. St. Gallen: University of St. Gallen. 

Korunka C., Frank H., Lueger M. & Mugler J. 2003. The entrepreneurial personality in the context of resources, 

environment, and the startup process-A configurational  approach. Entrepreneurship: Theory and Practice 

28(1): 23–42. 

Lame S.M. & Yusoff W.F. 2013. The perception of students towards entrepreneurship courses: An empirical study 

of Nigerian polytechnics students. Proceedings of the 2nd International Conference on Technology 

Management, Business and Entrepreneurship, pp. 227-240. 

Martin N. 2019. What is entrepreneurship? Entrepreneur definition and meaning. https://my.oberlo.com/blog/what-

is-entrepreneurship (20 October 2020). 

Nunnally J. C. 1978. Psychometric Theory. 2nd Ed. New York: McGraw-Hill. 

Ooi Y.K. & Shuhymee A. 2012. A Study among university students in business startups in Malaysia: motivations 

and obstacles to become entrepreneurs. International Journal of Business and Social Science 3(19): 181-192. 

Peprah J.A., Afoakwah C. & Koomson I. 2015. Savings, entrepreneurial trait and self-employment: evidence from 

selected Ghanaian Universities. Journal of Global Entrepreneurship Research 5(1): 1-17. 

Riaz S., Sandhu M.S. & Shaufique S. 2011. Entrepreneurship barriers and entrepreneurial inclination among 

Malaysian postgraduate students. International Journal of Entrepreneurial Behaviour and Research 17(4): 

428-449.  

Shook C.L., Priem R.L. & McGee J.E. 2003. Venture creation and the enterprising individual: A review and 

synthesis. Journal of Management 29(3): 379–399. 

Sibayan R.O., Jocson G. & Halibas A.S. 2016. Interest in entrepreneurship course: An exploratory study for non-

business studies at Gulf College. Journal of Business Management 4(4): 156-164. 

van Gelderen M., Brand M., van Praag M., Bodewes W., Poutsma E. & van Gils A. 2008. Explaining 

entrepreneurial intentions by means of the theory of planned behaviour. Career Development International 

13(6): 538–559. 

Vargas-Hernandez J.G. & Noruzi M.R. 2009. A study on entrepreneurship and role of government in enhancing 

entrepreneurship by establishing SMEs and startups. Timisoara Journal of Economic 2(3(7)): 151-158. 

Wang C. & Wong P. 2004. Entrepreneurial interest of university students in Singapore. Journal of Technovation 

24(2004): 163-172. 

Yeng K. 2012. A Study among university students in business startups in Malaysia: Motivations and obstacles to 

become entrepreneurs. International Journal of Business and Social Sciences 3(19): 181-191. 



 

Modelling the students’ perception towards entrepreneurship in HEI using multiple linear regression model 

 
  

 

Zeffane R. 2013. Gender and Youth Entrepreneurial Potential: Evidence from the United Arab Emirates. 

International Journal of Business and Management 8(1): 60-72. 

 

 

 

Statistics Programme  

Faculty of Computer and Mathematical Sciences  

Universiti Teknologi MARA Kelantan 

Lembah Sireh 

15050 Kota Bharu 

Kelantan DN, MALAYSIA 

E-mail: nurulafzan0708@gmail.com, m_khairan98@yahoo.com, syahirahsept@gmail.com, 

reenie683@uittm.edu.my, safwa541@uim.edu.my*, bariyah@uitm.edu.my 

 

Received: 25 March 2021 

Accepted: 26 July 2021 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
* Corresponding author 

mailto:syahirahsept@gmail.com
mailto:reenie683@uittm.edu.my
mailto:safwa541@uim.edu.my

