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¢ LANGKAWI

Latitude : N 6°19'23.88"
Longitude: E99°51'17.006”
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CHRONOLOGY OF LANGKAWI GEOPARK

Geopark
Expert Group
(UNESCO)
inspected
Langkawi

L.

1st Asia Pacific
Geoparks
Conference at

Langkawi, Malaysia

j‘13-15 Nov2007

——'
International Second
Geopark revalidation
Conference :

t 2015

P 12 -15A01il2010
7~ P

Langkawi was
declared as the
52"d Global
Geopark

=
| =

<
: 1Jun2007

-

¥ 5 April 2008 12011

1st Regional

Meeting Asia

Pacific Revalidation
Geoheritage of Langkawi
and Geoparks Geopark
Network
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An

archipelago of G Langlf<awih
i _ eopark, The
99{5%?(;1 > 1st IiDn South
Geopark East Asia
TE? oIde?t FACTS OF
rock formation
in the region LANGKAWI |(D:O|mp|ete
illi aleozoic
(5e5a(zsr)ngl|§|)-n GEOPARK geological
yea sequence (550-
billion year 150 million years)
old drop stone
The highest /8 species of
ancient sea mangroves out
level found in of 114 world
South East species
Asia representing
(23 meter) 68%
.
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MACHINCHANG CAMBRIAN
GEOFOREST PARK
(42.74 km2 area)

Pulau

Anak Datai
Tg Hulur . ®

Pantai Pasir
o

Gua
Chenta
* Lapisan
Merah
Langgun
Pulau
Tengkorak  ,;emuruk  Pantai
o * Pasir Hi
Air Terjun : .
Temurun
Gunung
Machinchangdh

Tg Burau

Geoforest park is a
new conservation
concept
that encompass both
geology and forest
element where
education and

research activities

are strongly
promoted

Pulau

KILIM KARST

Langgus GEOFOREST PARK
® Gua Pulau (24.15 km2 area)
Kelawar Anak Tikus

Ular
Pulau

Singa Kechil_g

Tasik
i » Puas DAYANG BUNTING MARBLE
S GEOFOREST PARK
(38.5 km2 area)

ﬂ":t e 204 . Geopark, le —
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ACCOLADES

TOP 5 INSANELY GORGEOUS
BEACHES

By US State Publication

TOP 50 BEACHES OF THE
WORLD’S 100 BEST BY CNN

Tanjung Rhu
Ranked 49th

TOP 10 TOURISM
PRODUCTS IN MALAYSIA

Langkawi Cable Car
Ranked 3rd

TOP 10 ISLANDS IN ASIA
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LANGKAWI AT PRESENT

s enhanced the
? communities

LANGKAW I



s
Langkawi Tourism .‘
Blueprint 2011-2015 &

MANAGEMENT
OF LANGKAWI
GEOPARK

Langkawi Geopark
Management Plan
2012-2030
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ANGKAWI TOURISM BLUEPRINT (2011-2015)

Accessibility €)
Ground Mobility €

Health and Sanitation €)
Targeted Touch Point ()

€ Tourism Academy

Branding and
Marketing

€) Farming and
Fishery

Chenang Revitalisation (|
Niche MICE 9

Endorsement Program ()

Living Museum (')

)

Northwest



TARGET 2015

OUTCOME

Jobs

Creted

Tourists
Receipt

Tourists
Arrival

'%.

B O
i -

~11% 51| RM6.92 Billion

RMS5.08 Billion

2012

414 [-ERM3.8 Billion .
414 8 RM4.5 Billion 2013 2,052

y1i & 8 RM2.9 Billion 2012 1,026




3,500,000 -

3,000,000 -

2,500,000 A

2,000,000 H+

(TOURISTS)

1,500,000 -

1,000,000

_|DUTY FREE

ESTABLISHMENT
OF LADA

PORT

“TOURISM CITY“
STATUS

ASIA ECONOMIC
CRISIS

GEOPARK
STATUS ‘

TSUNAMI

|

OURISM
BLUEPRINT

ECONOMIC
CRISIS




ACTION PLAN

Conservation

Enforcement

Beautification and Cleanliness

Promotion

Infrastructure Upgrading

Governance

Education

Community Involvement
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CONSERVATION

Conservation of Iconic

Heritage _ Research Program
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ENFORCEMENT

»

Current Status Strategic Planning

1LANGKAWI
ENFORCEMENT

* |dentifying challenges and

- et problems
BLUE * Inter government collaboration
OCEAN guideline
S==rt ST R ATE G Y * Holistic approach on capacity
lllegal Lack of Lack of building
Deforestation  enforcement communication
Outcome & Benefit
B Governance

Implementation done

according to the plan
Holistic continuous Federal State Enforcement

improvement Agencies Government Agencies
Fulfilled the needs of

stakeholders

_ — ~ — Il
: « >
Risk Management f‘ Stakehold
takeholder
* Identify key h\
project risks _ _ = Define roles and
and —= Define responsibilities for
Intervention Nt Project Stakeholders and
plan K Organization Project Team

\ Chart
members



BEAUTIFICATION & CLEANLINESS

TO INCULCATE AWARENESS

AMONG LOCAL PEOPLE | BEAUTIFICATION

m ' Our Island

Campaign = Langkawi Beautification Plan

= |ntegrated Collaboration
among government agencies
and industry players

> | = Special Grant given by Government
P (RM7.8 Million/ Year)
= Upgrading Sewerage and Silage
System (RM10 Million)
= Tuba Island Incinerator (RM2
Million)
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PROMOTION

Naturally B di d
LANGKAW | i
Centificate of Excellence Mar ketl ng

Goerg
EEN

Langkawi Meeting

Geopark Incentive

Brand Visibility (EESNM”??SC'\:)_ Coll:\lloention
Exhibition

TOURISM
DESTINATION)

.¥

Laeakawl Nalsyin

Preferred Venue

E-Marketing for International
& Social Media Events
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INFRASTRUCTURE

Upgrading tourist facilities in
Ayer Hangat Village

Wave breaker study at
Dayang Bunting Island and
Kuah jetty ‘ Establishment of 1

ICON IC Malaysia Restaurant
GEOPARK

Upgrading tourist facilities
in Telaga Tujuh
(viewing deck)

Upgrading fisherman jetty,

tourist facilities and the
landscape in Kilim

ALLOCATION
2011-2015

RMA45.6 Million
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Langkawi Geopark.pptx

1 ADVISORY COUNCIL

Coordination

Committee
. g . Community
Scientific and Promotion and
: Engagement and
Conservation Development
: ; Awareness
Committee Committee ;
Committee

- @@

Tourism

Conservation




EDUCATION

Exposure towards the
survival of nature and
legacy of Langkawi
Geopark

" Introductory program
on Langkawi Geopark
to all level of children

Training program and

exposure of Langkawi
Geopark concept to the

teachers

Visit to sites with
comprehensive
module on the
nature

Geopark To School
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COMMUNITY INVOLVEMENT

Homestay
(First Prize

Langkawi Tourism UNWTO Ulysses

Awards (LiTA) Award) Edu-Tourism

Dayang Bunting

= Achievement
and = Rebranding of
Tuba Island and
Dayang Bunting

Island

recognition for
industry player

My Tourism
Quality Assurance

(MyTQA)

Geopark Partner

= Smart partnership between
business/ organization/
individuals

= Best standard tourism
practises
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SUSTAINABLE
DEVELOPMENT

Where the geological
heritage is conserved
and the natural
resources are wisely
managed

Langkhwi
=

Add more values
to tourism
products and
attractions

Uncontrollable
Development
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NHANKSYOU::

e WwWWw.langkawigeopark.com.my

www.facebook.com/langkawiglobalgeopark

& naturallylangkawi.my




